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YupasJjieHue epCcoOHAJIOM

HanpaBiaeHHOCTB KaapoBasi moiMTHKA ¥ ynpaBjieHue TPYA0BOii
(mpoduin) AeATEJIbHOCTHI) B OPraHH3al I
HaumeHosaHue
dopma 00yUeHHsI OYHasi
Kagenpa Tocy1apcTBEHHOT0 U MYHHIIMIIAJILHOTO YIIPABJIEHUS U
pa3paboTunK ynpaBJieHHsI IEPCOHATIOM
HaumeHosaHue
Brimyckaromas TocyrapcTBEHHOro 1 MyHHIIUNIAJIbHOTO YIIPABJICHHUS H

kadenpa yIpaBJjeHNsl IEPCOHATIOM
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TunoBble 3a1aHUS 1JI KOHTPOJbHOM PadoThI

[TonsiTe, 3HaYeHNE U 3a]a4¥ MAapKETHHTA [IEPCOHAIA.

Cucrema ¥ IPUHIUIIBI MAPKETUHTA IIEPCOHATIA.

CyObeKTsl MapKeTHHTa IIEPCOHAA.

@yHKIMYA MapKETUHIa [IEPCOHATIA.

Buemrnue daxTopsl GopMHPOBaHHS TEXHOJIOTHH MapKETHHTA TIEPCOHAA
Buytpennue paxTopsl OpMHPOBAHUS TEXHOJIOTHI MapKETHHTa TIEpCOHAa
VYPpOBHU U BU/IbI MApKETHHTA TIEPCOHAA.

ITonsarue u MOZCIIb MApKCTUHTA IIEPCOHAIa-MUKC.

Bubl MapkeTHHTa epcoHaiia: MaccoBas U LieJIeBasi CTPAaTerHsi MapKETHHTA.
dopMupoBaHUE UMUIKA pabOTOIATEIS.

[Toaxop! K peanu3anuy MapKETHHTa IEPCOHANIa B OPTaHU3aLlUH.
ITpouenypa peanu3anny MapKeTHHTa EPCOHAIA.

Pa3paboTka rrana MapkeTHHIa epcoHala.

KonTposs peanu3anny MapKeTHHTa IEpCOHaIa.

[Tpouexnypa obecrieyeHns: OpraHU3aK IEPCOHATIOM.

CYH_IHOCTI) 1 TEXHOJIOI'MH X3 AXaHTHUHIA.

OcHOBHBIE HAITPABJICHUS MIEPECTPONKH JIESATEITBHOCTH KaAPOBBIX CIYXO.
dopmupoBaHUe CITYKOBI yIIpaBIICHUS IEPCOHATIOM, KaK HAIpaBJICHUE
CTPAaTErn4ecKoro pa3BUTHsI OPraHU3aLINY.

Craryc ciyxObl yIIpaBiIeHUs IEPCOHATIOM.

OpraHu3anyoHHas CTPYKTypa CIIy>KOBbI YIIpaBJICHHS IEPCOHATIOM.
OyHKIIMOHANBHAS CTPYKTYpa CIYKOBI YIPaBJICHUS IEPCOHATIOM.
Marpu4Hast CTpyKTypa ciyObl yIIpaBJICHUS IEPCOHAIOM.

Brojxer ciry>x0bl ypaBIeHHs IEPCOHATIOM.

D¢ dexkTuBHOCTH pabOTHI MEHEKEPA MO MEPCOHAY U €€ OLIeHKA.
CpaBHHTENBHBIN aHATU3 METOJIOB OTOOpPA TPETEHICHTOB.
WHuTepHeT-3asBIeHNS KaHIU1aTOB.

TunoBbie BONPOCHI K IK3aMeHY:

MapkeTuHra nepcoHaa: oHsATHE U POJib B YIPABICHUN IIEPCOHAIOM.
Crparerus npuBJeUeHHs IEPCOHATIA B OPTaHU3ALIUIO.

Pa3paboTka cTpaTeruu npuBiIeYeHUs IEPCOHANA B OPraHU3aLHIo.
Peanmzanus crpareruu mpuBIeUEHUS epcoHaia B OPraHU3aINI0
Onucanue JOHKHOCTH

Kpurepun noxdopa nepcoHasia B OpraHu3amuio

Kputepuu pacctaHOBKM IIEpCOHaNa B OPraHU3aI|H.

AHanmm3 KOHKYPEHTOCIIOCOOHOCTH CTpaTeruu OpraHu3alMu B oOnacTu moabopa U

MPUBJICYCHUA IICPCOHAJIA.

Onucanue ¢QyHKIMOHAIa COTPYAHUKOB W IMOJAPA3JEICHUN pPa3HOTO ypOBHS (KapThl

KOMHCTCHHHﬁ, AOJDKHOCTHBIC MHCTPYKIIUU U T.II.).

Bausane MAapKCTHUHTa IE€pCoOHAIa Ha MPUHIUIIBI Ka)IpOBOﬁ IMOJIMTUKHU OpraHru3alu.
Pemenue Pa3JIMUHBIX 3aa4d YIPaBJICHHUA ICPCOHAJIOM Ha OCHOBC MAPKCTHHIOBBIX

TEXHOJOTHM.
[TocraHoBKa U CTpYKTypH3aLKs LEJIEH MAPKETUHIa [IEPCOHAIA.

CymHocTs, popMmupoBaHue U Kiaccupukanus GyHKIUNA MapKeTHHra TIepcoHaa.

Otansl GopMHUPOBaHUS TPEOOBAHUI K IEPCOHATY CO CTOPOHBI OpraHU3aIHH.

OcCHOBHBIE METO/IbI OTIpEIeNIEHUs] KOJIMYECTBEHHON MOTPEOHOCTH B IIEPCOHAJIE.
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Nmumpx oprannzanuu kak padotonarens: GopMUpOBaHHE, OLIEHKA, HCIIOJIb30BAHNUE.
MapKeTHHTOBBIE HCCIICIOBaHMSA W MapKETUHTOBas HH(oOpMamus B 00JACTH
repcoHaia.

Omnpenenenue 3arpat U (GOPMHPOBAHUE IIEHBI HA MPHOOPETEHHE U HCIIOJIB30BAaHHE
MepcoHaia.

[locTpoeHne OpraHU3alMOHHON CTPYKTYPBl YIPABICHUS IEPCOHAJIOM C YYETOM
BO3MOXKHBIX BKJIIOUEHUN B HEE MAPKETUHTIA ITepCOHAA.

Pa3nnynHble 1OIX0bI K OpraHU3aI1H IPOLIECCOB MAPKETUHTA IIEPCOHATIA.

Dransl Mpoliecca peanu3alii MapKeTHHTa TepcoHaa.

Bunpl, a1eMeHTh 1 POPMBI KOHTPOJISE MapKETHHTa TIepCOHaa
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